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Alabama Telco Credit Union has been 
pushing hard to encourage its members 
to go paperless.

The credit union has run promotions 
to drive up the use of online bill payment 
and e-statements, even going so far as to 
build a special online demonstration to 
allow tech-shy users to try out online bill 
payments before signing up.

Online banking for the credit union’s 
56,000 members is not just a green-
friendly notion. 

“We see it as a service to our mem-
bers,” said Vice President of Marketing 
Stanton Davis. 

“If we can increase the amount of traf-
fic going to [online services], then it low-
ers our costs, lets us run more efficiently, 
and we in turn can flip that to lower our 
interest rates on loans and increase the 
interest rates on deposits. So it’s really a 
win-win.”

Members have shown a readiness to 
accept the paperless push. 

E-statement usage is up 48 percent 
since August 2008, online bill payment 
usage is up 18 percent and home bank-
ing is up 15 percent in the same time 
frame, Davis said.

Credit union employees are encouraged 
to turn off lights, recycle printer toner and 
use scratch paper as note pads. 

Of course, there are the ubiquitous tote 
bags.

The credit union has reached beyond 
its own walls in its green initiatives. 

Most recently it has teamed with the 
My Green Birmingham project as a pre-
senting sponsor for the group’s My Green 
Home contest.

All these efforts have driven a new level 
of cohesiveness within the ranks, Davis 
said.

“We have branches who offer to pro-
vide staff for highway cleanup. They want 
to get involved in school Earth Day pro-
grams. The branches have volunteered to 
do recycling events, to send out informa-
tion to our communities and our other 
employees,” he said. 

“Internally, I think it makes people feel 
good to see that we all are doing this.”

- Adam Stone
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Why it’s a finalist: The company has ramped up its promotions to 
convince members to go green by increasing usage of its online bill 
payment systems and e-statements. It also encourages employees 
to think green by using scratch paper instead of note pads. 
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Kevin Garrison has found himself an 
uncommon niche. 

Not just a construction lawyer, he is one of 
just a few attorneys in the state recognized by 
the U.S. Green Building Council as a LEED-
Accredited Professional.

Green is a whole new legal arena, said 
Garrison, 30, an attorney at Baker Donelson 
Bearman Caldwell & Berkowitz PC.

“There are always risks involved in con-
struction, but those risks can be heightened 
whenever something is new and different,” 
he said.

In the case of green, it’s largely a matter of 
making good on one’s promises. 

“There are risks for a designer or builder 
who is promising some kind of enhanced 
performance because the building is green, 
if you are promis-
ing the building is 
going to save X per-
cent of your energy 
usage and then the 
building does not, 
or if you promise to 
deliver a LEED-cer-
tified building and 
then the building is 
not certified by the 
USGBC.”

Those who put 
themselves forward 
as having green 
expertise may do 
well to have a law-
yer in their corner 
from the get-go. 

“They may be 
required to have a greater knowledge of green 
construction,” Garrison said. 

“Then if something goes wrong at a green 
project that person may be at a greater risk 
of liability.”

As an attorney practicing in this arena, 
Garrison said he is excited to be working at 
the leading edge.

“You are constantly learning new things, 
a new risk that you want to help your clients 
avoid,” Garrison said. “I want to see green 
construction succeed and in order for sus-
tainable buildings to succeed, the principle 
parties are going to have to make sure they 
cover themselves.”

- Adam Stone
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Why he’s a finalist: Garrison is working to help protect green 
builders from any legal issues that arise.
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For Colin Coyne, the key to a more sustain-
able world is changing mindsets.

 It’s about a world where smart business 
and green business aren’t mutually exclusive. 
It’s about the word “and,” not the word “or.”

 It’s a situation that favors a combination 
of views – not traditional capitalism squaring 
off against the moral high ground.

 For Coyne, managing principal of the 
Coyne Group and a professor at Samford 
University, it’s that mindset, combined with 
holistic decision-making, that can move the 
sustainability movement forward.

 “I think that’s what’s going to carry us to the 
future of what we need to achieve,” he said.

 Coyne, who said he’s driven by a com-
bination of passion and pragmatism, said 
the community will have to get past the 
polarized misconceptions of the past for the 
sustainability movement to truly take hold. 
 To accomplish that, Coyne said he’s tried 
to speak more in the language of business to 
business. 

 In business schools, that means promot-
ing sustainability as a smart business prac-
tice and choosing your words carefully in the 
discussion – so it’s not as alienating as talks 
about green were in the past.

“When you start talking about it in busi-
ness terms, I think that’s when you’re going 
to see the biggest changes,” he said. “You’ll 
see a lot more change from that than Green 
Peace taking a dinghy and trying to block a 
whale boat.”

For what it’s worth, Coyne said Birmingham 
has made progress in the green movement.

 Even so, he said the Magic City has poten-
tial to do so much more. It’s just going to take 
a more unified voice and  effort from elected 
officials, community leaders and the busi-
ness community.

- Ty West
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Why he’s a finalist: Coyne was one of Birmingham’s earliest 
sustainability advocates and has been working hard to advance the 
debate about the benefits of green business by approaching the 
conversation in business terms.

Colin Coyne - Coyne Group

Most often, innovation is born of 
necessity.

“I’ve always been a closet greenie in the 
past, and last year I decided to get really seri-
ous about it. I tried changing some things 
in my daily life and I got really frustrated 
when there were no serious resources in 
Birmingham to help guide me where I want-
ed to go,” Natalie Kelly said.

She couldn’t track down green events, didn’t 
know where to shop green or eat organic. 

In March 2009, Kelly took matters into 
her own hands with the launch of mygreen-
birmingham.com, a Web site that aims to 
gather local sustainability information in a 
consolidated por-
tal.

The site is ad-
supported but 
hardly a money 
maker, said Kelly, 
who has kept her 
day job with the 
family firm Kelly 
Construction Co. 
But it isn’t about 
the money. It’s 
about building 
community.

Of all the par-
ticipants who have 
signed onto the 
site so far, Kelly 
said she is most 
attached to the 
entrepreneurs. 

“There are a lot of small businesses 
involved, which is one thing I love about the 
Web site,” she said. 

“These businesses are so tapped into the 

green movement, and yet a lot of local folks 
don’t know about them.”

From the feedback she has received, Kelly 
sees the site fulfilling a special need among 
novice greenies, those have received the 
word but don’t know where to start.

“The people who come to the site, 
they don’t have a ton of time, they might 
not have a ton of money, but they want 
to do something,” she said. “They want 
to do the small things that can lead to 
big changes.”

- Adam Stone
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Why she’s a finalist: Kelly launched her Web site earlier this 
year to create a one-stop resource for information on green and 
sustainability. The ad-supported site has a wealth of information 
and links to help novice “greenies” find their way.
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